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Renewable Choice Energy is
America’s leading grassroots v
marketer of clean energy

Corporate HQ in Boulder, CO

Residential and Business clients in
36 states
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New paradigm needed

» Market is maturing

* Are we truly connecting customers,
values, and environmental impact with the

mainstream??

* Value instead of price

e Need to communicate benefits to end
consumers!
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Case Studies of wind energy pioneers:

DDDDD

 White Wave Foods

— 3x Green Power Leadership
Award winner

 Whole Foods Market

— 2X Award winner
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Best Practices = Communication

* Product and package labeling
* Educational and PR events
 Employee education

« Customer outreach
 Community involvement

* Press

» Displays

* Websites
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Whole Foods Is Using Wind Power
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Whole Foods Using Wind Power
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We're wind

powered!

Whole Foods Market has purchased

wind to cffset 100% of the electricity

enough clean, sustainable American
‘L

and distribution center. That makes

’ used in our Colorado stores, bakehouse

us the largest retailer in Colorado to

f be 100% wind powered. We believe

,.,.1 that companies, like individuals, must

assume their share of responsibility

as tenants of Planet Earth.

Bovioer oot Peard St [300) t45-66m

CHErny CoeEEr 2175 £ 1t Ave, [720) g41-4100

Colomano Spmincs 7635 M. Azademy Blvd. (778) s310954
HicHLANDS RancH 4366 5. Colorade Bivd. [303) 470-6003

wwLwhodeloodsmarket com

WHOLE




Whole Foods Market
Earth Week
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We are now 100% WIND POVYERED!
Wesar impact when choosing wisd for your home for 2 pear sgelsd

- planting-———--—--- 140 trees

not bupninges----=s5 502 lbs. of coal
sawing-—e-eeeed 330 galions of water
not driving a car-—1 1,186 miles
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Silk Soy Products

* 136 million side panels
e 12 million lids

* 10 million + households
« Co-sponsoring events

* Tie-ins with other wind
powered companies

* Press coverage
* Free Silk for new customers

Whoa. The answer really IS
blowinginthe wind. _.
We're lirying off the fossil beels and

using oor basns Instand We added =
up wll the dectricity we use to make

Silk ard cthver White Warve products
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poewer. [ur wind-srergy
switcherma slimingtes
a6, 000 Do ol Eriinhostd ghes.

That's llke parking 3,200 cars for o whole year!
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Boulder’s White Wave
has gone with the wind

Say-food maker first
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Bring it out. Think it

over, Pass it around.

Show it off. Coal it up. Pour
it on. Come on in. What are
you waiting for?

Healthy body. Happy taste
buds. It all starts hare,

Horme + e L+ Breatucts - fioy & Haath + Rocges Tign - FASD « Cuflore - Edusation - W & bera - Contact Lis - 5% bag | D
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POWERED BY WIND ENERGY

Renewable Choice Energy
White Wave
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White Wave lifted by wind
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with the wind
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“We hope that the example Whire Wave has set by buying green
power will be followed by others in the indusery.”
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ﬂr’mus{ Co-sponsored events

« Silk product demos
* On-stage
appearances with all

wind powered
sponsors

Participation with
other wind powered
companies
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Conclusion

 Need to focus on benefits of
communication

* Help your clients achieve their goals
« Keep up the great work!
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Thank you

Quayle Hodek

President

303.468.0405 x224
quayle@renewablechoice.com
www.renewablechoice.com




